
 

Name  Radislav Jovović 

Academic Title Professor 

Date and Place of Birth 

(optional) 
January 2, 1956 year 

Phone Number   

E-mail Address  radislav.jovovic@unimediteran.net 

Courses Taught at the Faculty of Business Studies “Montenegro Business School” 

 Financial analysis 

 Analysis of financial reports 

 Economic business 

 International business 

 Sustainable development  

Education 

 Ph.D. in Economics, September 1996 to January 2001), University of Montenegro, Faculty of 
Economics, Podgorica, Montenegro. 

 MA economics and management, March 1991 to July 1995 University of Montenegro, Faculty 
of Economics, Podgorica, Montenegro, Eastern Washington University, USA. 

 Graduate economist (September 1975 to September 1980r, University of Montenegro, 
Economic faculty, Podgorica, Montenegro. 

Books, Monographs, published in the last few years 

 Project management 

 Time management, and effectiveness  

 Free zones and foreign investments 

 Strategic management  (part of the book) 

 Globalization in mirror of development, crisis, and media 

Papers published in the last few years: 

 Jovovic, R., (2011), Competitiveness of the Montenegrin fruit and vegetables sector and 
recommendations for improvement, Proceedings, IC,  Second AGRIMBA-AVA Congress 2011 
Wageningen, the Netherlands 

 Jovović, R., (2010), Global Business Models Based on E-logistics And Its Financial 
Measurement, Montenegrin Journal of Economics, No. 11, pp. 69-74, ISSN 1800-5845 

 Jovović, R.,  (2010), The Role Of Learning Organization For Knowledge Creation,  Montenegrin 



Journal of Economics, No. 10, pp. 111-117, ISSN 1800-5845 

 Drašković, V., Jovović, R., (2010), Tabloidization of Economic Journals, Media dialogues. 3, pp. 
56-61, ISSN 180-5845 

 Jovović, R., (2010), Economic aspects of globalization of the media, media dialogues. 2, p. 36-
40 ISSN 180-5845 

 Drašković, V., Jovović, R., (2009), Financial crisis and the Tourism Strategy of Montenegro, 
Economy, Zagreb, Year 16, No. 1, UDC 336.01 338.48 

 Drašković, V., Jovović, R., (2009): The financial crisis, media and tourism strategies in 
Montenegro, International Conference, Proceedings Media and the Crisis, Zadar, 2009 

 Jovović, R.,  (2008), Drašković, V., Building Successful Knowledge Organization Through 
Knowledge Application at Individual And Organizational Level,  Montenegrin Journal of 
Economics, No. 8, pp. 61-70, ISSN 1800-5845 

 Jovović, R.,  Drašković, V.,  (2008), Knowledge Process Innovation – Dynamic Approach To 
Change of Enterprise In The Knowledge Economy,  Montenegrin Journal of Economics, No. 7, 
pp. 35-47, ISSN 1800-5845 

 Jovović, R., (2007), Financial perspective of Global Business Model Based on E-Logistics, 
Strategic management, No. 4/2008, str. 21 UDK 0947385339 

 Jovović, R., (2008), Management dynamic models of knowledge flow in enterprise,  XIV 
Proceedings of the International Conference on Industrial Systems, 2-3 October 2008, Novi 
Sad 

 Jovović, Radislav (2007),  “ The Risk Return Effects Of Strategic Responsiveness: A Simulation 
Of Market Learning And Positioning, Strategic Management, br. 3-4/2007 pp. 92-98, 

 Jovović, Radislav, (2007) Information Technologies, Strategic Knowledge in the Function of 
Development Dynamic Capabilities of firms,  Montenegrin Journal of Economics, No. 5, pp. 67, 

 Jovović, Radislav (2006), » Management by values and measurement values perspective ", 
Strategic Management br.3/2006, 2006, 74-80, 

 Jovović, Radislav, (2006), Information Technologies, Driving Force of New Economy, 
Montenegrin Journal of Economics, No. 4, pp. 147-156, 

 Jovović, Radislav, Drašković, Veselin, (2005) Globalization  in economic context, Montenegrin 
Journal of Economics, No. 3, p. 75, 

 Jovović, Radislav (2005), “ The new paradigm of development of Montenegro in the process 
of globalization, "the entrepreneurial economy, no. 7, ISSN 145-6659, 54-67, 

 Jovović, Radislav (2005), “ The effect of globalization on the logic of economic organization ”, 
Montenegrin Journal of Economics , No. 2, p. 101, 

 Jovović, Radislav (2005), “Significant differences between the old and new economy ”, 
Montenegrin Journal of Economics,  No. 1, p. 39. 

 Jovović, Radislav (2005), “Alignment of tangible assets with internal processes and corporate 
strategy ", Strategic Management No. 3-4-2005, 54-67, 

 Jovović, Radislav (2004), “Strategic thinking and internal development entrepreneurship 



organizations”, Entrepreneurial economy, No. 5, ISSN 145-6659, 123-136, 

 

Papers in conferences, and symposiums, last for years: 

 Jovović , R., (2010), Environment For International Management After The Great Recession, 
International conference “Global development challenge in 21 sanctuary  - Russia and 
Montenegro”, May 27-29 2010 year, Podgorica 

 Jovović, Radislav (2008), »Financial perspective of global business model based on e-logistics 
«, XIII International Symposium "Strategic management of logistics in terms of global 
electronic markets, Palić, 25.and 26. May 

 Jovović, R., (2008), Management dynamic models of knowledge flow in enterprise,  XIV 
International Conference on Industrial Systems, 2-3 October , 2008, Novi Sad 

 Drašković, V., Jovović, R., (2009): The financial crisis, media and tourism strategies in 
Montenegro, International conference "Media and the Crisis, Zadar, 2009 

 Jovovic, R., (2011), Competitiveness of the Montenegrin fruit and vegetables sector and 
recommendations for improvement, Second AGRIMBA-AVA Congress 2011 Wageningen, The 
Netherlands 

 

Specializations: 

 Specialization in designing information systems and programming at IBM school, knowledge 
of program  languages (Visual Basic, Visual Net, Java); Consultant for Navision software, 
international licensed lecturer regarding the information training, operating  systems, MS 
Word, Excel, PowerPoint, Outlook, MS Access.  

 Specialization for financial analysis and management (USA Government) 

 Specialization for IT management (IBM school, Microsoft) 

 BAS’s seminars and courses for marketing strategies, and consultant development skills. 

 Specialization in spatial planning. 

 

 

 


